
Capabilities



We create connected experiences 
fertilized with our intelligence from 

an array of design disciplines, 
infused with our passion for 

intelligent innovation.



A critical component of any holistic 
experience is the environment that 
enables connections, resulting in a 

more complete and emotionally
engaging customer experience.



What we do

Strategy
Experience

Brand

Digital

Product

Touchpoints
Apps

Devices

Products

Identity

Environments
Architecture

Interiors

Augmented Reality

Virtual Reality

Branded

Interfaces
Touch

Gestural

Voice



Our Work
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SuperPUBLIC

Innovation Lab
The 25,000 sq. ft. SUPERPUBLIC serves as a 
platform for the public, private, and nonprofit 
sectors to work together to address the 
most pressing challenges facing cities and 
invent the next generation of services. The 
lab unites under the same roof for the first 
time innovation teams from the private 
industry, federal, state and city government 
agencies and from universities including: UC 
Berkeley, the Center for Design Research at 
Stanford University and MIT Media Lab “City 
Science”.

Designed as a series of configurable project 
spaces, exhibit space, event space and 
private offices, the Innovation lab serves a 
diverse community of change-makers.
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Visa

Innovation Center
The 30,000 sq. ft. Innovation Center is part 
workplace, part showcase and part 
engagement facility.  Designed to foster 
collaboration between Visa’s innovation 
teams and outside partners, the space is 
highly tuned to provide a variety of project 
rooms and collaboration spaces.

A main feature of the space is a dynamic 
wood ribbon that wraps a two story atrium 
space and draws visitors down from the 
reception area on the 6th floor to the 
Innovation Center on the 5th. The design 
language of the curving wood ribbon 
manifests itself throughout the space, with 
rooms defined by curved wood walls and 
wood veneer laminated to glass.  

Visitors on tours encounter a series of demo 
spaces spread throughout the Center.  
Views into project areas and engagement 
spaces provide them with a holistic view of 
the way in which Visa innovates with their 
partners.
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Future Cities Catapult

Urban Innovation 
Centre
The Future Cities Catapult is one of seven 
‘Catapults’ launched by the UK’s Technology 
Strategy Board – an innovation agency with 
the goal to accelerate economic growth by 
stimulating and supporting business-led 
innovation.

Preserving and highlighting the Victorian 
building and its industrial heritage and adding 
a contemporary layer of 21st century 
technology combined with modern materials, 
we create a focus on the work of the 
Catapult to showcase purpose and ambition 
of the Urban Innovation Centre.

The primary focus was to create an open and 
porous environment that draws the public in 
while at the same time providing state of the 
art facilities and a professional working 
environment for a modern, mobile, research-
based organization.



Apple

Workspaces
One of four offices designed for Apple’s 
Marcom (Marketing and Communications) 
offices, this building is a renovation of an 
existing building in Sunnyvale, CA. Composed 
of Interactive, Cross Functional, Creative, 
Retail Windows, Print, and Packaging teams, 
the group required a highly flexible and 
collaborative workspace. 

The program included dedicated break out 
and meeting spaces, specialized team rooms, 
and dedicated presentation space. A central 
core, augmented with new skylights, creates 
an open zone for library and break out 
functions. The core is anchored by the 
Kitchen, which includes a full service 
espresso and gelato bar in addition to a self-
serve brown bag area and communal tables. 
A landscaped outdoor patio serves as an 
extension of the Kitchen and offers informal 
meeting space.
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Donors Choose

Workspace
DonorsChoose.org needed a space that would 
motivate the staff, delight visitors and serve 
as a true reflection of their core beliefs and 
identity. From initial site selection to final 
construction we helped create a cost 
conscious, open, flexible workspace.

Drawing influences from an iconic 
schoolhouse aesthetic, the design takes the 
tools and forms typically found in educational 
spaces and reinterprets them for the modern 
office. The reference to classrooms continues 
in the palette of natural materials and soft 
tones with bright pops of color, and the use of 
playful school-related iconography present 
throughout the space.

When Donor’s Choose expanded their offices 
in San Francisco, we drew on our experience 
designing their NY offices and adapted it to fit 
their SF space. We took cues from the NY 
design, depending on donated time, materials 
and deep discounts from our suppliers.
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Pacific Gas and Electric

Headquarters
Located at PG&E’s headquarters in 
downtown San Francisco, this project joins 
their historic 245 Market St building with the 
newer 77 Beale St building by enclosing an 
outdoor plaza between the two. The 
resulting atrium space provides a public 
space for PG&E as visitors and employees 
alike pass through the space on a daily basis. 
Large expanses of glass and a skylight allow 
ample daylighting within the space.

A variety of digital and physical touchpoints 
provide PG&E an opportunity to showcase 
their broad impact, allowing them to 
humanize what is often seen as a faceless 
utility. 

A major refresh of the existing lobbies brings 
a contemporary feel and helps to further 
provide story telling moments relevant to 
employees and their visitors.



Apple

Events & Product 
Launches
Over nearly 20 years we have been helping to 
create informative and interactive launch 
experiences for Apple’s full line of consumer 
products.

Innovative environments highlight Apple’s 
groundbreaking industrial design, material 
qualities, key technologies and stunning 
product photography. Displays are designed 
to ‘hero’ products and invite visitors to touch 
and try the latest products and features.

Signature spaces for VIP guests and media 
are carefully curated to capture eye-
catching product photography and meet key 
Apple executives. These product launches 
continue to be a successful model for 
connecting Apple to its worldwide 
customers.

Copyright / IP FutureBrand Speck 2018



Copyright / IP FutureBrand Speck 2018

Bently Heritage

Estate Distillery

We were challenged to design a significant 
adaptive re-use and restoration solution for 
this fully modernized and sustainable facility 
within two historic buildings in downtown 
Minden, Nevada. 

Sustainability is at the heart of of the Bently
Heritage brand, encompassing all aspects of 
agricultural production and building 
operations while restoring historic buildings 
and landscape to a state that respects the 
community and character of the site. 

The surrounding site, currently a series of 
parking lots and industrial buildings, will be 
rejuvenated into a native habitat and public 
park, featuring local plants, trees, and 
cultivated botanicals, with an extension to 
the Martins Slough nature trails directly 
north of the site. The site will also feature a 
fully-restored 1912 McKeen passenger train 
car which will serve as a mobile tasting room, 
connecting to Minden’s past .
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City of Vancouver

1025 Robson St
1025 Robson has introduced approximately 
43,500 SF of revitalized commercial retail 
use to Vancouver’s central shopping district. 
This project was designed as a series of 
two-story buildings, each with a distinct yet 
complementary design. High quality materials 
such as board-formed concrete, steel, 
glass, limestone and Canadian granite are 
treated honestly and with a respect for the 
craft of building, while detailing provides a 
variety of scales of visual and material 
texture. 1025 is home to several leading 
retail brands: Aldo, Little Burgundy, Forever 
21 and Kiehl’s.



Melissa

Retail Flagship
Melissa shoes’ retail flagship in NY is 
designed as an organic cave-like interior 
that serves to highlight the whimsical and 
colorful Melissa shoe range.

A series of pedestals and shelves appear to 
grow out of the floor and walls, allowing the 
shoes to be features against a stark white 
background.  An open circular stair at the 
back of the store is designed to 
accommodate a variety of rotating art 
exhibits, ensuring the stores always stay as 
contemporary as the shoe line .
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Dolby

Cinema

We partnered with projection and sound 
experts Dolby Laboratories to create a 
unique and differentiated cinema experience 
around the world by integrating design and 
technology. 

The design of Dolby Cinema begins with the 
basic understanding that the audience is at 
the center of the experience. Crossing this 
threshold, visitors are guided along a curved 
pathway immersed in full-height projected 
imagery and sound, creating a sensory 
transition and separation from the theater 
lobby into the auditorium. As audiences 
enter the Dolby Cinema auditorium they will 
be met with a room like no other  --a wall-to-
wall-to-ceiling screen appears to float in the 
space with an ethereal blue halo lighting 
softly edging the screen and pathways to 
create a sensual, dynamic environment. The 
design is intended to subtly change the 
perception of space and light, heightening 
sensation and emotion.
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Citi 

Private Bank
Designed to serve Citibank’s High Wealth 
customers, the Citi Private Bank is series of 
private meeting spaces that reflected the 
shifting needs and expectations of their 
clients. To underline Citi PB’s new direction, a 
point is made of moving away from the typical 
bank interior palette of dark wood, leather 
and chrome. We used iconic natural 
materials in large formats to create a distinct 
atmosphere and identity for each meeting 
space such as copper, marble, and 
concrete. This differentiation between the 
meeting spaces supports Citi PB’s desire to 
connect with each client’s unique 
requirements.

Technology is seamlessly integrated 
throughout the project providing numerous 
large format digital presentation points and 
telecommunication meeting areas, delivering 
new ways for the bank to communicate and 
interact with its customers.
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Shimano

Cycling World

The Shimano Cycling World is located at the 
Singapore Sports Hub, creating a center for the local 
cycling community. The experience was designed to 
give visitors different perspectives on cycling. From 
informative historical exhibits to showcasing 
exhilarating cyclists ‘point of view’ videos that visitors 
can control.

Shimano Cycling World invites visitors in with a kinetic 
sculpture made with an interconnected system of 
sprockets, rims and chains. The Cycling World 
includes several interactive exhibits such as a 
historical collection of bicycles that visitors can curate 
based on their interest.

The Shimano Cycling World will host events and guest 
speakers at the Surround Stage to give visitors the 
opportunity to learn from the cycling professionals. 
Cycling Global and Cycling Singapore will connect 
visitors with the passionate community of cyclists 
locally and beyond. The Shimano Cycling World is a 
unique immersive experience that will attract a wide 
range of people from passionate cyclists to those 
who have not cycled since their childhood.
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Tesla

Design Studio
When Tesla Motors sought to open sales 
showrooms for their electric Roadster they 
came to us to assist in developing a new 
experience around the selection of interior 
and exterior color and finish options. The 
outcome is the Tesla Design Studio, an area 
within the showroom where customers can 
view Tesla’s full finishes offering and assemble 
their own custom pallet of actual materials 
and have their selection visualized within an 
interactive presentation. 

The experience is contained within the overall 
Tesla story forming the perimeter of the 
space and reflects the spirit of creativity and 
innovation behind the brand.
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Eatsa

Food Delivery System

Keenwawa, a company driven to make healthy 
food more accessible to the public, partnered 
with FutureBrand Speck to re-engineer the 
fast food delivery process. Their concept was 
to create a waiter-less fast food vending-
machine style restaurant with a virtual cashier, 
kiosks, and cubbies. Our team of designers and 
engineers developed robotic cubby stations 
consisting of high-tech transparent LCD 
screens for a fully automated food preparation 
and delivery service. Our resulting design 
allowed for a seamless and more personalized 
food experience. 
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The Salzburg

Alpine Tavern
Given the success of Union Larder, our first 
project with husband and wife restauranteurs 
Jay Esopenko and Melissa Gugni, they came 
to us to design their next venture, The 
Salzburg.

The restaruant is designed to feel like a bit of 
Austria was dropped into San Francicsco’s
North Beach neighborhood.  A variety of 
design details and motifs reminiscent of an 
apres-ski hut in the Alps, mixed with Jay’s 
impeccable wine selections and house made 
charcuterie make this space approachable 
and alluring.  Out back, a patio with fire pit 
help warm lingering visitors on cool, foggy 
San Francisco evenings.



Virgin

Hotel & Casino
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Virgin Atlantic Airways

Upper Class Lounge
Over the years, the romance has slowly been 
drained out of travel. We worked with Virgin 
to create a destination that embodied both 
the classic and unconventional qualities of 
the San Francisco area and the youthful, 
exuberant spirit of the airline itself. The 
result was a unique oasis for Virgin Atlantic 
customers, which challenged the accepted 
convention of sterile, impersonal airport 
lounges and brought the glamour back to 
travel.

Organized into several zones, it offers 
everything a weary traveller could want, 
including a full-service bar, lounges with 
armchairs for work or relaxation, tables for 
dining, a business center, a complete 
kitchen, toilets and showers. The long 
southern wall is occupied by a window that 
overlooks the runways, and is shaded by a 
series of sliding glass panels that create a 
daily animation of colored light across a 
luminous glass bar and reception.



Barilla

Visitor’s Center
The Barilla Pavilion is designed to both blend 
with it’s environment and act as a beacon. 
Drawing inspiration from local landmarks, the 
Teatro Farnese and the Battistero di Parma, 
the circular building is designed to emerge 
from the landscape, while the veil of the 
exterior skin dissolves its mass.

The site is panted with wheat, as is the roof.  
The site gently slopes up to meet the 
building. On the upper level, a large opening 
in the façade draws visitors into a large 
central Atrium.  Two floors of program house 
a theater, retail flagship, art gallery, 
exhibition space, offices, labs, cooking 
school and restaurant.  

On the lower level, the theater has the ability 
to open up to an outdoor courtyard to allow 
for large gatherings and outdoor seating for 
performances.
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Honu Group

280 Beachwalk
280 Beach Walk will add 31,500 SF of world-
class, lifestyle retail program to the vibrant 
experience of Waikiki’s Kalakaua Avenue. 
Pedestrians are greeted by a building 
composed of a series of two-story 
storefronts each accentuated by a dramatic 
glazed-tile roof form in a way that recalls 
the street-oriented building traditions of 
Hawai`i’s earliest places of commerce. 

The stepped façade responds to the natural 
curvilinear geometry of Beach Walk as it 
creates a rhythm of repetition consistent 
with the buildings of the surrounding 
context. As a means to further enrich the 
pedestrian movements toward and along the 
proposal, specific storefront dimensions will 
be set to classic proportions of width and 
height that are familiar to human scale. In 
this way, the design approach suggests a 
relationship between elevation and roof 
architecture that functions to seamlessly tie 
280 Beach Walk into both the urban form 
and individual experience of Waikiki. 
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New Orleans

High Density on
High Ground
The design of “Katrina: High Density for the 
High Ground” resulted from a competition 
created as a catalyst to reassess, re-envision 
and redesign New Orleans’ housing needs 
following the devastation wrought by 
hurricane Katrina.

The winning design solution, shown here, is a 
sustainable high-density 160-unit housing 
community on a high-ground site by the 
Mississippi River. The 12-story building is 
designed with a variety and textural 
complexity that is consistent with the 
“placed” quality of the residential building 
types of the Bywater neighborhood and 
throughout the city of New Orleans.

“High Density on the High Ground” was 
featured in the American Pavilion at the 10th 
International Venice Architectural Biennale in 
2006 and was part of an ongoing traveling 
exhibit sponsored by the U.S. Department of 
State, Bureau of Educational and Cultural 
Affairs.



Nokia

Global Retail
As part of Nokia’s global brand positioning 
strategy, we created a unique interactive 
retail environment that offers consumers a 
hands-on product experience that extends 
brand recognition and fidelity and creates a 
new venue for generating sales. 

The primary focus provides an engaging 
customer experience while furthering the 
Nokia presence as a leader in innovation and 
design-driven technology. We created a 
space that incorporates the highest level of 
technology and allows users to engage and 
learn. The entrance is characterized by 
Nokia’s signature blue while the interior 
architecture combines a use of dramatic LED 
lighting and displays to highlight each 
product. A perimeter LCD display 
communicates ever-changing visual 
messaging bringing human relevance to 
technology and is visible from the outside 
drawing people into the store.
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Union Larder

SF Wine Bar
We worked closely with the owners to design 
an exclusive neighborhood wine bar & cafe 
with specialty groceries located on San 
Francisco’s beautiful Russian Hill.  The space 
was originally part of an old parking garage 
and mechanic space built in the 1920’s. 
Existing concrete structures have been 
exposed and large structural steel elements 
have been added, which influenced the 
aesthetics and design language of the space. 

In collaboration with a local blacksmith, sign 
maker and craftsmen, tables, chairs and light 
fixtures were designed that reference the 
industrial nature of the building. The interior 
was supplemented with selected pieces of 
reclaimed furniture tastefully integrated into 
the space. Flooded with natural light - the 
windows open up to the Hyde Street Cable 
Car line - and a material palette consisting of 
leather, wood, blackened steel and zinc, a 
warm, intimate and sophisticated atmosphere 
is created.



Two Rooms

Tokyo
Suspended high above Tokyo’s fashion 
district, TWO ROOMS GRILL | BAR offers 
simple yet elegant dishes utilising Old and 
New World cooking techniques and only the 
freshest market produce.

Working with exclusive winemakers from 
around the world, TWO ROOMS GRILL | BAR 
also offers a comprehensive range of 
international wines from a glass walk-in 
cellar. Located in the bar and lounge just 
across the water-terraced bridge from the 
main dining area, the 1800-bottle cellar also 
doubles as the entrance to the private dining 
room. TWO ROOMS’ exquisite cuisine and 
wines, extensive list of cocktails, the elegant 
wood-and-leather decor, featuring 50,000 
year old swamp Kauri from New Zealand, plus 
stunning views of the Tokyo skyline ensure an 
exceptional dining experience.
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Merus

Winery and Tasting 
Room
California was the perfect location to 
experiment with an inviting, inspiring interior 
design for Merus Winery. Depicting the 
winery’s brand, this creative space 
arrangement aims at creating a complete 
experience of wine tasting, keeping and 
enjoying.

Each room of the building offer a carefully 
chosen combination of elements. The Tasting 
Room was designed to challenge the senses 
with it’s asymmetric combination of dark and 
light racks mirroring in the glossy table. Placed 
right outside the main building, the Cave 
Tasting Table displays an eclectic 
arrangement, with hundreds of wine bottles 
carefully placed in volumetric boxes along the 
wall. The last and most intriguing room is the 
Cave Events Space – a magnificent cave-like 
space with gorgeous hanging lamps creating a 
fascinating atmosphere. 



1 Twin Dolphin Drive
Redwood City, CA 94065��
speckdesign.com


